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/?5?@1B!(238<9C5914 This course explores the conduct and management of e-commerce 
and its opportunities, limitations and risks as well as the impact of the 
internet on marketing and media. Topics include search engine 
marketing, social networks, mass customization, on-line research, and 
internet communication and entertainment. Relevance of e-commerce 
to current business models and competitiveness is emphasized 
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